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4 AD INSULT TO INJURY DEPT. 


. .. Whether anyone in real life would actually 
walk into a crowded drug store and loudly start 
discussing his hemorrhoids with the pharmacist. 


why stores only offer real bargains at their “Going 


Out of Business” sales when they wouldn’t have had to go 
out of business if they’d lowered their prices earlier! 


WRITER TOM KOCH ARTIST JACK DAVIS 


ADVERTISING MAKES YOU WONDER... 


< BADRICH TIRES 
z Dem = “We're The Other One!” si 
... What the banning of cigarette commercials on radio 

and TV has proved, except that the tobacco companies 


.... why a company that doesn’t own a blimp 
can save advertising money and still sell their products! 


should necessarily make better—or worse— 
tires than a company that does own a blimp! 


ADVERTISING MAKES YOU WONDER... 
SNe 


ADVERTISING MAKES YOU WONDER... 


... Why a politician would spend $10,000 on a .-. how companies invariably know that their offers are 
full-page newspaper announcement to tell you being made“. . . for a limited time only!” but they never 
he’s a poor man in need of your contribution! 


seem to be able to tell you what that time limit will be! 


Advertising has become so unbelievable that we no longer expect products to cost as little or perform as well as we're promised they will. In fact, the approach taken by advertisers has lost all touch with reality. So we just browse through 


magazines or stare glassy-eyed at TV and let the sponsors’ incredible claims flow right past us without even bothering to resent the fact that we’re being fed a steady diet of baloney. MAD urges its readers to become more alert amid the snow 
jobs that are piling up drifts all around them. Start analyzing those ads you now ignore, and see how few you can force yourself to swallow once you actually pay attention to them! Because... 


ADVERTISING MAKES YOU WONDER... 


ADVERTISING MAKES YOU WONDER... 


shit || 


| 


| 


. . . What's so great about being able to call anywhere in the 
country after 11 P.M. for 85¢, unless you have lots of far- 
away friends you love to wake up in the middle of the night! 


ADVERTISING MAKES YOU WONDER. 


... Why your choice of deli products should 
be influenced by what an inarticulate three- 
year-old on TV tells you he prefers to eat! 


.  . how breweries can claim their “New Light Beer” 
is a “major scientific discovery” when simply adding 
water doesn’t seem like much of a discovery at all! 


Ww you get on mailing lists to receive sales 


letters that speak of “busy executives like your- 
self” when you're not even out of high school yet! 


ADVERTISING MAKES YOU WONDER... 


fits your compact always seems to cost $49.50! 


ADVERTISING MAKES YOU WONDER... 


. .. whether any marriage was ever actually saved be- 
cause the wife found a product that reduced static 
electricity in her husband’s newly-laundered socks! 


ADVERTISING MAKES YOU WONDER... 
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Vv) STEN TO | = MUTILE'S MOTEL 5 


WMFM—FM 
| “THE ALL-MUSIC STATION” 


. +. exactly 
corners on 


ADVERTISING MAKES YOU WONDER... 


The Most Luxury For 
The Least Money 


IN ALBUQUERQUE—16 Miles 


how the “cheapest motel in town” cuts 
room maintenance so it can afford all 


those big expensive billboards out on the highway! 
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. . . how a coffee company that just raised its price by 
a dollar a pound has the gall to send you coupons good 
for 50¢ off on every pound you buy at the new price! 


= ee z 


. .. Where Supermarkets, claiming to sell at rock 
bottom prices, get all that extra money to run 
contests that give away free Hawaiian vacations! 


ADVERTISING MAKES YOU WONDER... 


at her feet, would ever have to worry about 
choosing the right brand of “kitty litter”! 


ADVERTISING MAKES YOU WONDER 


j)| Furd’s New ECONOMOBILE 
FUEL ECONOMY 
THROUGH SCIENTIFIC RESEARCH! 


. .. Why the auto makers, who have always known how to 
make gasoline engines that go 25 miles to the gallon, 
never showed any interest in doing so until recently! 


really preferred stove-top stuffing with his chicken! 9 
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MAD ARTISTS’ RESPONSE TO AN ARTICLE 


— 


WE'LL EVALUATE YOUR 
ARTISTIC TALENT FREE! 


HORSE DRAWERS’ 
ART INSTRUCTION SCHOOL 


Penthouse Suite Endless Plains, 
Odd Fellows Bldg. Kansas 


| enclose my horse. Please evaluate it and 
let me know if | have enough talent to be- 
come a paying student in your Art School. 
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GEORGE WOODBRIDGE 


HORSE DRAWERS’ 
ART INSTRUCTION SCHOOL 
INTER-OFFICE MEMO 


BOB CLARKE DAVE BERG 
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ORIGINALLY PUBLISHED IN MAD #178, OCT 1975 13 


= —s 
go IT’S AN AD, AD, AD, AD WORLD DEPT. 


Flashback time. Let’s go back to the early 1960s. Skies were blue, fish were 
jumpin’, polar bears had a place to stand and ad men were smoking, drinking 
and carousing. This was a difficult time in America. It was before Netflix, 
Google, smart phones and texting. Yes, we're all thinking the same thing. 
How the hell could anyone live under such conditions? Let’s peek in on the 


> tives of some 


——J 


Vm Pleat Crumble. 'm the 


= 
<= \NRITER ARNIE KOGEN 


ARTIST TOM RICHMOND. 


I'm Jutt Holiday. | run the office 


Before | give my speech, | need a drink! I'm Grogger 
Spilling — senior partner at the Spilling Hooper ad 
agency. I'm what the early sixties advertising world is all 
about. It’s all Waspy white guys! Women are second class 
citizens. There is no equal pay for equal work. There 
are no gays, no Jews, no minorities, no immigrants. 
Even people with a tan have trouble getting in the door! 
I'm on my third drink and second wife. The scotch 
is aged 30 years, which is six more than my new wife! 
God, I’m looped! Okay, the speech is over. | need a refill. 


I'm Preggy Woesome. | started out 
as a typist but I’ve worked hard and 
I've come a long way! Now I'ma 
speed typist! I’m also a copywriter. 
Grogger may be sloshed, but he’s 
right about one thing — women ARE 
second class citizens. Around here, 
women don’t work with the men in 
the office, they work under them! 
Which explains how | ended up 


I'm Dom Dripper, creative 
director at Spilling Hooper! 
il smooth talking, 

In the boardroom 
===] or the bedroom | get rave reviews. 
I can sell floor wax to the public 
and | can sell myself to women. 
In either case, | promise no scuff 

marks! | don’t know what that 
means, but | don’t have to. 


pregnant during my first year here! 


I'm Dom Dripper. I'm a legend! 


Thave a tangled personal life and often 
go off on drunken binges. Through it all, 
i manage to look perfect. Doesn't matter 
if I'm ina fancy restaurant in New York or 

my head is stuffed in a toilet in Tijuana, 
| always have a perfectly pressed suit and 
a perfectly pressed white shirt and collar. 

At the next Clio Awards ceremony, when 
I'm again named Ad Man of the Year, I’m 
going to thank the man most responsible 

for my success — my dry cleaner! 


go-to-guy for obnoxiousness! 
I'm pretentious, ambitious, smug, 
pompous and slimy. I'd come up 
with more adjectives, but | don’t 
have the skill! I'll let Preggy come 
up with them and then just take 
credit. Who really cares? She's a 
girl. It’s the sixties. It’s allowed. 
My official title at Spilling Hooper: 
Executive Account Weasel! 


here at Spilling Hooper. | schedule 
meetings, | solve problems. 
If | have to, | can take shorthand, 
| type 800 words a minute, 
| was voted “Miss Carbon Paper 
1961”! But no matter how 
brilliant | am, no matter how 
dazzling my stenographic skills, 
as far as the guys in the office 
are concerned...I'm a total bust! 


‘And keep them coming for the next five pages! 


'm Burp Hooper. I'm the founder 


of Spilling Hooper. Before that 


| was with BBD&O. Before that | was 


with Yak and Paulson and before that 


| was with Phipps, Basinski, Newsom, 


Bobrick, LaZebnick, Monderer, Hooper, 


Hermanski, Bordegray, Pafko and 
Terwilliger. When | quit, the man 
who paints the firm name on each 


partner's door was carried away 
screaming. It’s a tough industry! 


it was 


I'm Bitty Dripper Francis. | think | smiled once in 
season one, episode six. | have nothing to smile 
about. | was married to Dom Dripper. He was cold. 
He was distant. He was obsessed with work and he 
was constantly cheating on me. It was a terrible 
combination. In the middle of his sleep he’d shout 
out the name “Joy.” When | confronted him he said 
it wasn’t a girl, it was a dishwashing soap! The next 
night he shouted out the name “Muriel.” Claimed 
cigar. The next night he shouted out the 

name “Aunt Jemima.” Okay, one out of three! 


Our firm is in deep trouble! 
Billings have shrunk by 


| sixty percent! I’ve gathered 


16 


you here to update our 
current account status. 


Let’s celebrate. 
Let’s have a drink! 


| We're losing 
accounts. 


She’s been kissing a 
picture of Howdy Doody. 
She ate an entire package 
of light bulbs. She calls the 

blender “Uncle Bobby.” 


You've got to slow 
down, Grogger. 
It’s nine thirty in 

the morning! 


= = =a Any good news? 
n the skids, Prell 
Shampoo is down the drain, Dr. 
Scholl’s may take a powder and Bell 
Telephone is not returning our calls! 


“©! Lucky Strike 
is thrilled 
with us! 


This weekend we 
turned the clocks back. 
It’s actually ten thirty 


in the morning! 


Here are my 
demands: 
| want to bea 
senior partner, 
| want a corner 
office and | 


% r | | in the lobby! 


Sulky, 
what is 
it? Why } 
all this 
rage 
and 
anger? 


I'm worried. 
She'll be hitting 
puberty soon. 
Those will be her 


Lucky Strike 
dropped us 
_| eight months 


want my name 


I'm the product of a 
broken marriage, I’ve 
got this creepy step- 

father and you and 

Mom never showed me 

any love or affection! 


ot 
> \ 


They’re thrilled with our 
smoking habits! 100 million 
cigarettes were smoked in 
America last week. 80 million of 
them were smoked in this office! 


Well, 
Here's my response: | guess 
} Nosenior partnership, some 
no corner office, but |} recognition 
your name will be in is 
the lobby — under better 
“Ungrateful Little than 
Sniveling Idiot”! 


That’s not true! We've always 
wanted what's best for you. 
Now take some aspirin. | have 
all these free samples! And 
wash them down with this 
fabulous 20-year old scotch! 
You'll feel so much better! 


Yes. I'll tell 
everyone 


another 
where 


trying to 
black- 


I can’t 
believe 
I'm 
at 
your 
apartment! 


Forgive 
me, 
Father, 
for | 
have 
sinned! 


a 
Re 


I'll tell them 


you cheated on 


and assorted 


I'll show them your 


drivers license 


photo with three 
hairs out of place! 


circus people! much do 
you need to 
keep quiet? 


To get in the mood, let's thought 


put a Bob Dylan 45 on we were 
the phonograph, smoke /|\}} here for 
a Parliament and then |'j| sex? 


What 


have 


you 
done, 


| have talk- 
ed back to 
a male at 


M the office! 


watch The Twilight Zone! 


Even though 
it’s the 
sixties, we 
must know 
our place! 


Exactly how 


We are. 
But 
these 
are the 
rules. 


And | 
have 
also 

befriended 


Good 
news, 
Dom! Our 
problems 
have 
been 
solved! 


Your “make out” rules? 


The show’s script rules! 
Every episode must | “do 
throw in a whole bunch |,] it”? 


Great! You've 
signed a new 
account? 
What is it, 
Kodak? 
Vitalis? 


of “sixties” references! 


B (o) 


There are social 
boundaries. 
We must 
do the 
right thing! 


night | had 
sex with 
a young 


Can't 
we 
just 


No. I've created 
a high ball glass with 
a cigarette lighter 
attached! It will save 
us both hours of time! 


We can, but 
what do you say 
we talk about 
Dick Nixon 
while we dance 
the Twist first? 
0 


0} 


Many of us have 
strayed in that way, 
my child. Hopefully, 
the Lord will forgive 

us for certain 
transgressions! 


Hey, Hammy. | hear there's They say = Hammy’s good. 
How're i a new guy Seen “Color Won't work! Public won't | He's real good! 
things i called Johnny him. TV" is go for it. There may be 
in the Carson. He’s Too only a radiation! Well, gotta go / Our Sales Division 

Television ; taking over Mid- couple now. I’m off to buy ad time may be struggling but 


LOO oo 


and The Tonight | | western! | | of years | | on some great new shows — our Television and 
Media i I'm Dickens, He’s Fenster Media Department is 
— and My Mother the Car! in good hands! 


T 7 
a (3 


CS 


= Can | get : y ~ A Something 
you any- A drink, a bay : troubling I'm battling to keep a big hooker! Do vent. You're 
thing, smoke and a |} happy Hf you, ad pharmaceutical account | really need |] easier to talk 
Mr. | flashback to |} times! > 4 man? You for the agency while to know to thana 
Dripper? | | happy times! — ixi : §| juggling a problematic all this? psychiatrist. 
7 personal life! And cheaper! 
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Pack your bags, 
babe. We're off to 
a romantic week- 
end in Saratoga! 


That didn’t seem to 
bother you at the 
Hamptons beach house 
or the Cape Cod cottage 
or that cozy bed and 


Preggy, Let’s How do you know 
you and me it was mine? 
“merge”! 


That hurts me, Jutt. | 
care for you very much 
as a person! | can’t get 
you out of my mind. 
Day and night | keep 


It was born with 
Again!? We | asmirk, instead of 


hada fling [| crying it sneered, and It’s over, breakfast overlooking thinking about them... 
three years = all the other babies in Grogger! industrial Passaic! || er, | mean you! 
ago. | had the hospital instantly You're a LE LEEDS, 


your baby! despised him! | married man! You're just after my body! Goodbye, Grogger! 


Gs 


Note 
90% of dark-haired males in the age to 
30-44 demographic who once served self: 
in Korea have trouble settling down. Never 
And 82% of good-looking men with ever 
a mysterious past who chain smoke again 
Luckies, wear white shirts, like date 
porterhouse steak, hate chicken a market 
pot pie and enjoy Newhart albums research 
make horrible marriage partners! consultant! 


I think | 
finally found 
the right 
woman. 
You’re the 
one, Fate! 


Hmm. 
I'm 
starting 


All my other 

relationships were 
complicated! You’re 

different. You're 

sweet. | see no 

problems with you. 

So I'm asking you 
to be my wife! Will 
isvery Mj you take my name? 

sudden! a 


Which name? 
The identity you 
stole from a dead 

soldier named 
Dom Dripper, or 

the birth name 
you're ashamed 
of — Dirk 
Whiteman? 


| don’t think 
so, Dom, and 
here’s why... 


| have great news! They’re all blue The Johns The Hearst Underwood. They also 


these accounts? the next century! 


Asbestos! 


will never die! 


We're rich, Grogger! 
We're in for shares! 


I'm not hanging 
around! | have 


Hospital. 


place typewriters! 


: 


a lucrative offer specimen. 
from Johns They're 
Hopkins studying 


We've merged with a major chip companies! Manville Newspaper One of the world’s represent Gimbels 
ad agency. We've inherited a All sound Company... Chain. most respected Department Store 
whole new bunch of accounts! financially. All have they are Newspapers typewriter and E.J. Korvette. 
a tremendous the King will always be companies. Gentlemen, we have 
Who ARE future — well into of with us. Print Nothing will ever re- hitched our wagon 


to a gold mine! 


my liver! 


oe. FOR WHOM THE TACO BELL TOLLS DEPT. 


THE 


TELEVISION 'e 
\CONMERCIAL 


SSS 
ANS 


L Sw 


20 WRITER & ARTIST SERGIO ARAGONES 


ORIGINALLY PUBLISHED IN MAD #380, APR 1999 


WHILE STROLLING 
THROUGH THE CITY 


ORIGINALLY PUBLISHED IN MAD #120, JUL 1968 


ORIGINALLY PUBLISHED IN MAD #67, DEC 1961 


FO Ob Te] 


=> 


> 


INSTANT 
ANTIDOTE 
FOR 
ADULTS 
FOOL 
ENOUGH 

TO BUY 
SOFT 
DRINKS 
LITTLE 
KIDS MAKE 


There’s always a need for Fool-Aid. The hideous grin on the pitcher tells you 
it’s indispensable. Warm weather brings out hordes of enterprising kids 
who set up soft drink stands in every neighborhood. The only trouble is: you 
can’t be sure what the little monsters use to make the stuff. So be prepared! 
Always carry Fool-Aid — the instant antidote for poisons taken internally. 


GENERAL FOOLS 
PROTECTION 


WRITER ALJAFFEE ARTIST KELLY FREAS 23 


If you're a typical MAD Reader, you know that television commercials insult your intelligence—mainly because we've told you, although you lack the intelligence to figure out why. So now, we're gonna tell you why! The tricky thing about TV commercials is that 
they don’t quite lie to us...they just bombard us with so many favorable statements, statistics, endorsements, homey playlets, and “scientific” comparison tests that we never really think about the important and unfavorable facts that have been deliberately left out. 
Here, then, is MAD's idea of what it would be like if... 


IF TV COMMERCIALS TOLD US EVERYTHING 


WHAT THEY TELLUS... 


WRITER TOM KOCH 


THE PART THEY LEAVE OUT... 


My 14-year-old son, Blinky, spends all 
his after-school hours rolling on our 
front lawn! Just look at these stubborn 
grass stains ground into his tee shirt! 
Getting them out is a job for “TIDY’ 

‘the heavy-duty laundry detergent! 


| never would have believed it! After 
only one washing in “TIDY,” the grass 
stains are miraculously gone, and the 
vividly colored stripes are back in 
Blinky’s tee shirt! It takes a strong 
laundry detergent to do that! 


It ALSO takes a strong laundry 
detergent to do THIS! After oniy 
three MORE washings in “TIDY,” 
the vividly-colored stripes are 
ALSO miraculously gone. . . along 
with the REST of the shirt! 


WHAT THEY TELL US... 
aN \ L 


No place in the world ... except on 
IGNITED AIRLINES . . . can First Class 
passengers enjoy watching exciting 
National Hockey League highlights as 
they fly from New York to Los Angeles! 


ES eS 


And no place in the world can you dine 
on Prime Roast Beef that compares to 
that served in the First Class section 


THE PART THEY LEAVE OUT... 


Of course, IGNITED's First Class fare 
is $257, compared with only $182 in 
Coach! So... like I said. .. there's 
no place in the world where you can 
pay $75 to get a dish of Roast Beef 
and a re-run of an old Hockey game! 


\2¥ 
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ARTIST GEORGE WOODBRIDGE 


WHAT THEY TELL US... 


It's true, friends! The “HUNDRED BIGGEST-SELLING SONG 
HITS" of all time are now available on this single Long 
Playing Record for only $7.98! Just think of it... ! 


WHAT THEY TELL YOU... 


THE PART THEY LEAVE OUT... 


But don’t think about it long enough to realize what 
happens when we jam a hundred song hits onto a single 

Long Playing Record! You get such a little piece of 
each song, you'll never know what you're listening to! 


V \ Xa TMREN MN Ne 


THE PART THEY LEAVE OUT... 


With the help of these average 
housewives, we're going to show 
you how the nuisance of sticky 
pots and pans can be avoided by 
cooking in pure “‘FAZOOLA OIL”! 


Nine out of ten of our typical homemakers 
discovered that eggs fried in “FAZOOLA’ 
slide off the pan more easily than those 
cooked in any of the other leading oils! 


Nine out of ten ALSO discovered 
that eating slippery eggs can be a 
nauseating experience! But if 
you'd rather throw up than scrub 
a few dirty pots and pans, then 
you'll just love “FAZOOLA OIL"! 


WHAT THEY TELL US... 


MLSE am SSS A 


Some manufacturers offer one-time 
cash rebates when you buy a new car! 


But with a 1976 “HOTSUN,” you GO ON 


We're using these stopped-up sinks to 
compare the effectiveness of “YICKY 
PLUMBER DRAIN OPENER” against that 
of the other two leading brands . 


Ns eee 


WCKY PLUMR \ \' 


Tired of the nightly chore of scrubbing 
your dentures by hand? Then watch this 
demonstration: We're dipping a string 
of pearls made of denture material into 
this pot of boiling cherry preserves! 


Ha 


equipped “‘HOTSUN” averaged 29 miles 
to a gallon in highway driving... and 
24 miles to a gallon in city driving! 


In seconds, “YICKY PLUMBER” unblocks 
the drain in the sink, while the other 
two brands are still at work! That's 
because “‘YICKY PLUMBER” contains a 
combination of powerful ingredients 
that cut right through food, grease 

and hair that can clog your drain! 


GRASS. 


Now, we’re placing the pearls in 
miraculous new “FIZZODENT!”’ Notice 
how “‘FIZZODENT’s” bubbles work like 

millions of tiny brushes to clean 

stains away, even in hard-to-reach 
places between the pearls! So now 
you've seen the proof! 


[nc cewon | eh 
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THE PART THEY LEAVE OUT... 


YF SIS=- SNE RESIS ES 
ies 


Interestingly, | notice here that the 
same professional driver, riding on 
equally over-inflated tires, averaged 
28 miles to a gallon in a Cadillac 
Eldorado... and 27 in a Mack Truck! 


= 


THE PART THEY LEAVE OUT... 


Naturally, those powerful ingredients 
also cut right through the copper and 
steel pipes that keep food, grease, 
hair and other yech from spilling all 
over your floors in the first place! 


be 
2 a 


fate Wal 


THE PART THEY LEAVE OUT... 


Proof that ‘“‘FIZZODENT” works great if 
you happen to have round teeth held 
together by flexible string with lots 
of open space between them! But what 
it proves about cleaning NORMAL 
dentures, | really couldn’t say! 


WHAT THEY TELL US... THE PART THEY LEAVE OUT... 
is j ade ag A age oS Sa AK ett TASS 


: AY ENDS eS We 
Hi! I’m Dreuell Dribblins . . . pausing-here in the middle 
of beautiful Yellowstone National Park... for a bowl of 
delicious ‘“‘“GRAPE GUTS"! | call ‘‘Grape Guts” Nature’s 


So if that’s the taste that turns you on, you can either 
pick up a small box of “GRAPE GUTS” for 73c... or you 
can pick all the wild Hickory 


) 


WHAT THEY TELL US... 


Listen to what Here on NBZ’s “Soft Here on the set of There’s plenty of Those testimonials can sound mighty 
these top TV Female Police Person,” NBZ’s “‘Cheeko And excitement on NBZ’s convincing, unless you happened to 
engineers have = our TV Control Room The Bigot,”’ our “Rockford Nailfiles, notice that the engineers we just 
to say about monitors are all RZA studio audience and we watch it all interviewed all work for NBZ, which 
the great new Color Sets! We never sees all the action on RZA Color Sets is OWNED by RZA! So what equipment 
RZA Color Set! use any other kind! on RZA Color Sets! that the Network would you EXPECT them to use... ?! 


RZA is the only provides for our 


private screenings! 


THE &1G NAME 
iN 


TV 


Hic J — Hie !— Wie» —— 


WHAT THEY TELLUS... oS 


More coffee, anyone? Mind your own 
business, Gwen! 

I'll have some! | will have 
But you can another cup of 


| also wish I’d found out years ago 
that putting in more full-bodied 
beans gives you a lot more CAFFEINE 
than you get in ordinary coffees! 


I think it's 
great! | just 
wish I'd found 
out years ago 


That’s because 

it’s “HOOBAN,”’ 

the brand that 
tastes better 


skip Wolfgang Fern’s coffee! because it that “HOOBAN” 
here! He never It's not like contains more has much richer 

drinks more the watery slop full-bodied flavor than 
than one cup! YOU make! coffee beans! 


SS} ordinary coffees! 
rS) 5 
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THERE’S A SOAKER BORN EVERY MINUTE DEPT. 5 RY 


at 


COMMERGIAL WE’D LIKE TO SEE 
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WRITER DICK DEBARTOLO ARTIST TOM BUNK 
Li Lu ae 
..and the house! 


Hi! This is Vince, with ScamWow! 
You'll say, “ScamWow” every 
time you use your ScamWow! 


ScamWow! It’s like a chamois, it’s like a 
towel, it’s like a sponge, it’s like a really gallons of gel on my retarded 
hy, soaking wet rag — all in one! aS spiked hair! It’s a towel! You 
S GS. a L if 4 2 ae NN: use it to sop up wet stuff! Do 
. . | really have to spell it out for 

you morons? 


ScamWow is | even use it to soak up the 


for the car. 


ScamWow is made 
in Germany! You know 
the Germans, they never 

have a bad idea. 


poet we 
Even Olympic swimmers use ScamWow! 
Michael Phelps used it to mop up 
some bong water he spilled! 


sua 
ScamWow is machine washable! Of course it absorbs 
all the water in the washing machine, but don’t 
worry. To dry it, just roll it up in another ScamWow! 
Then wash that one and use the first ScamWow to 
1) dry that, too. You'll say, “Wow, | can’t believe | spent 
an entire afternoon doing this!” 


Your guests will never know 
the difference — unless you 
also soaked up some pet hairs! 


| carry one in my glove compartment 
for cleaning up personal stains, 
like blood from cocktail lounge 
pick-ups that go terribly wrong! 


No problem! soak it up and wring it 


Spilled some wine? Use your ScamWow to. 
right back into the bottle! 


SCHMUTZI WOV 
DAS WUNDER LUMPE 


This product sells itself. 
Which really drives home 
how completely useless / am! 


We can't make this offer all day! We 
can only make it every other half hour, 
around the clock; because that’s how 
much TV time we've bought! 


Right now you can get 4 ScamWows for 
$19.95...But if you order this minute, we'll 
cut them in half and you'll get 8 smaller 
ScamWows for the same price! 


and we'll cut them in half 
again and you'll get 
16 real small ScamWows! 


Try them once and you'll say: ScamWow! 


You'll say a lot of other stuff, but once 
we have your money, say what you like. 
We couldn’t care less! 


Se : With billboards coming down all over the country in an effort to “Beautify America,” the creative geniuses on Madison Avenue will have to come up with something to take their place . . 
a with just as much visual impact. Which brings us to this article. (Okay, smarty-pants, so turning the page was what brought you to this article!) Here, then, are several MAD suggestions for . . . 


MORE EFFECTIVE ADVERTISING SPACES 


WRITER PAUL PETER PORGES ARTIST BOB CLARKE 


ORIGINALLY PUBLISHED IN MAD #123, DEC 1968 


EY POLLUTING THE FLAG DEPT. 
In our crass, vulgar society, product placement is GO 
everywhere—there’s Dr. Pepper in Spider-Man, the ER A 


Lakers play atthe Staples Center anil professional 


boxers even have website names painted on PNmM E. T 
their backs! So what’s keeping | the federal PLA Fe NV 
government from selling out The Pledge of l a 

Allegiance? Sure, it goes against everything our 
country was founded on—but, more importantly, 
if we list a bunch of products in the pledge, 
it'd also make us a ton of money! (And isn’t 
that what our country is all about now?) Here’s 


what you can expect... 
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WE’D LIKE TO SEE 


The Clawettes Commercial ARTIST JOE ORLANDO 


Here is an amazing demonstration of how 
Clawettes with Retchsyn fights bad breath. 

This machine was developed by the Army 
Chemical Warfare Division to detect odors . 


Now watch how the needle jumps 
when | place it over this beaker 
of raw onion juice. 


Ml 


|SAFE ZONE - DANGER 


sll 
I said... WATCH HOW THE NEEDLE 


JUMPS WHEN | PLACE IT OVER THIS 
BEAKER OF RAW ONION JUICE! 
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Would you believe it? 
This machine has a cold! 
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If you advertisers have to blow your 


Let’s 
own horns, why tie your products to 
ON 4 unrelated activities? Mainly, what’s 
eating a Breakfast Cereal got to do 
with playing a musical instrument. 
RIDICULOUS AD CAMPAIGNS 


Before Our Minds Go SNAP! CRACKLE & OOM-PAH-POP! 


Boy...we just can’t swallow that! 


“Nuts to you each morning” 
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ORIGINALLY PUBLISHED IN MAD #96, JUL 1965 


EX OUT, DAMN SPOT! DEPT. a Fe 


Some time back (MAD #81), we published “The MAD Plan For Beating TV Commercial Breaks” which 
offered suggestions and methods for effectively, productively and enjoyably filling the valuable 
time taken up by idiotic TV ads. Now, MAD offers the following article for those lazy slobs 
who just cannot bring themselves to leave their TV set for something constructive ...who just 
sit there, enduring the pain of those ridiculous commercials. For you, MAD has created these 


TV-COMMERCIAL AIDS 


OR, HOW TO LIVE WITH TELEVISION COMMERCIALS — 
AND STILL NOT GO OUT OF YOUR EVER-LOVIN’ MIND 


WRITER & ARTIST AL JAFFEE 


Stay AWAY FROM 
Me OR VLE 
SCREAM «..- 


\ EEEEREE KKK KKH} 


Aside from appealing to the moronic, the neurotic and the Suddenly, the commercial comes on like a 21-gun salute— 
just-plain-sick, there’s another irritating aspect to all and the viewer must make a mad dash to the set in order 
TV commercials. This is especially apparent during late to turn down the volume. Then he’s got to stand there for 
evening hours when the typical TV viewer is straining to three or four minutes while five or six commercials are 
catch the sound that has been purposely tuned very low so run off and the program resumes. Only then can he dare to 
as not to disturb sleeping children or crabby neighbors. turn the volume up again and return wearily to his seat. 


Some lucky set owners have remote control units that can Many ingenious TV viewers, when they can no longer stand 
turn sound down from across the room. But vast majority it, have spontaneously created a primitive form of remote 
of viewers do not own them, and must run back and forth control like the one shown above. Unfortunately, this has 


20 or 30 times an hour to control commercial nuisance. its limitations since it can only be used once an evening. 35 


A SIMPLE REMOTE SOUND-CONTROL DEVICE THAT ANYONE CAN MAKE 


CUT THIS WIRE >] 


CONNECT THESE WIRES 


This is a simple Remote Control unit which any idiot can assemble and install, so ask an idiot to help you. Wires A and B 
lead from ordinary “On-Off” switch X (purchased at any hardware store) to TV set speaker Y. Note that TV speaker has 
two wires C and D which come from TV chassis. Cut one of these and connect ends of A to B to cut ends of speaker wire as 
shown in the close-up drawing. Tape bare splices, and your Remote Control is ready for operation. 


ADDITIONAL COMPONENTS THAT GOULD MAKE TELEVISION VIEWING ALMOST WORTHWHILE 


For the really dedicated TV-Commercial hater, the simple Remote Control “Sound-Off” Unit may not be enough. So here are some more sophisticated approaches to the problem. These can be assembled 
and installed in one or more units, depending upon how much time and money one wants to waste on this silly business. Just look at how much of it has been spent already just to bring you this article. 


FUNNY MOUTHINGS UNIT 


BUY bah 
EF Pug 
penne 


AWA IRdE WE 


For many, a silent picture on TV may seem out of place, so 
this light-hearted device can be fun. It consists of a pre-taped 
dialogue which replaces the words of the commercial an- 
nouncer when is sound is knocked off, and makes his pitch 


even more idiotic than it actually is. 


MUSICAL INTERLUDE UNIT 


For those who may find ridiculous dialogue synchronized 
with a TV-commercial equally boring, this simple unit can be 
employed. It consists of recorded musical selections which 
start to play automatically when the sound is knocked off. You 
listen to soothing melody while announcer mimes. 


VIEWER ENJOYING HOMEMADE “TV-COMMERCIAL SOUND-OFF” DEVICE 


AND 
FROM & 


NOW A 
ane MESSage 


Imagine! Now—with this simple Remote Control Unit—just a flick of your finger and you've knocked off the sound and 
rendered ineffective an offensive TV commercial! And what fun it is, when you realize that you’re destroying a commercial 
that cost the sponsor maybe $50,000 or more to produce with a switch that cost maybe 50¢ to produce! 


DRAW CURTAIN UNIT 


This component is designed for those viewers who prefer not to 
have their musical interludes marred by repugnant pictures. It 
automatically closes curtain over TV screen when music comes 
on, eliminating disgusting views of bad breath, gassy stomachs, 
etc., So viewers can eat a snack. 


STILL PICTURE UNIT 


For those viewers who would not be satisfied to stare at a blank 
curtain while listening to a musical interlude, this component 
can be added, It automatically unrolls a full-color photo that 
is both pleasant and inspirational to look at while listening to 
music and eating a snack. 


MOST COMPLETE REMOTE CONTROL UNIT POSSIBLE MOST EFFECTIVE REMOTE CONTROL UNIT POSSIBLE 
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Since a still picture is a poor substitute for live TV, this all-in-one unit will solve every problem. A motion picture projector 
unit is coupled with all others to go on when the sound is knocked off. Along with pre-selected travel pictures or action 
shots, the viewer can employ funny mouthings, or musical accompaniment or a combination of both. In fact, when TV 
programs them selves are bad, it provides good uninterrupted feature-length entertainment. 


However, after carefully checking out this season’s TV offerings, we’ve come to the conclusion that the programs are just as 
irritating as the commercials, and that this is the best remote control unit that you can use. Now, instead of exposing your- 
self to television brain-rot, your mind can be elevated and nurtured by more worthwhile pursuits. Like reading, f’rinstance. 
And we’re not talking about reading this rag, you clod! Try something constructive! 
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CUT-YOUR- OWN-THROAT DEPT: AS OUR TINY RED EYES ROVE O'ER THE PILES OF DUSTY MAGAZINES IN OUR DARK LITTLE 
OFFICE, WE SUDDENLY REALIZE THAT WE'VE JABBED OUR POISONED PEN INTO EVERY PHASE OF COMIC BOOKS EXCEPT MAYBE 
LITTLE ODDS AND ENDS LIKE... TRADE -MARKS...COPYRIGHT STATEMENTS ... AND COMIC BOOK ADS!__.SAY...HOW'S ABOUT THEM... 


OM ADS! 


DE RE 


..OR MAYBE YOU'RE THE OR MAYBE YOU'RE THE «.. THEN MAYBE, YOU'RE THE 
NAUSEATING TYPE WHO MISERABLE TYPE LIKE ALL WORST TYPE OF ALL WHO 
SENDS AWAY FOR THINGS , THE REST OF US...ATTRACTED FILLS OUT THE COUPON IN THE 
MARKED "HOW TO BE POPULAR BY THE PAGE THAT SAYS FRONT OF THE BOOK FOR 
"HOW TO BE LUCKY IN LOVES. ON TOP, “MAKE MONEY!" A SUBSCRIPTION TO MAD! 


WHAT TYPE COMIC BOOK 
AD READER ARE YOU? ARE 
YOU THE FREELOADER TYPE 
WHO SENDS AWAY FOR ALL 
_ THINGS MARKED "FREE"? 


ANYHOW... LET'S TAKE A LOOK AT THESE TYPICAL-TYPE COMIC BOOK ADS! FORINSTANCE, HOW'S ABOUT THEM HYPNOTISM ADS... 


WRITER HARVEY KURTZMAN'~ ARTIST WILLELDER COLORIST MARIE SEVERIN 


IT’S EASY TO 


HYPNOTIZE... 
wher you know how! TXT rl tel 


CONCENTRATE INC., Dept. Welfare 
998 98th St., N. Y. 98, N. Y. 


Want the thrill of imposing your will over someone? Of 
making someone do exactly what you order? You do, do 
you? Shame on you, you dirty low-down no-good bum! 
Note illustration. Contrary to what your miserable mind 
may be thinking . . . it is the girl who is about to hypnotize 
the boy. Notice the position of her eyes which play impor- 
tant part in hypnotism. Also notice the position of her 
hand behind back which also plays most i eh rt art 
in hypnotism mainly since hand 1s holding baseball bat! 
To get your copy of our system of hypnotism, listen care- 
fully and concentrate . . . concentrate ... you are getting 
sleepy ... sleepy . . . concentrate... go to your mother’s 
pocket-book . . . you will take out $198... $1.98... 
concentrate . . . you will put it in an envelope with the 
coupon... WITH THE COUPON ... concentrate... 
you will go out and mail it and then you will wake up and 
when you do you will forget you ever read this comic-book 
... CONCENTRATE... mail coupon to... 
Concentrate Inc. 

998 98th St., N. Y. 98, N. Y. 


Send me book on HOW TO HYPNOTIZE, oh master, 
for which I enclose $1.98. 

If not delighted, you will send my money back although 

I guess you will be delighted with my money 


Nanie?) ee 
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© ADVENTURES OF THE RUBBER BUBBLE KIDS 


GOSH, SIS, LOOK AT THE) AAAH 

BUBBLE YOU CAN BLOW 

WITH SHMEER'S LONG- 

LASTING BUBBLE GUM! 
- 


THIS CALLS FOR 
RUBBER BUBBLE 
THIEF COM- ACTION! 


NG FROM 
THE BANK! = Swoos 


NO! THEY SNAPPED THE 
BUBBLES WHICH WHEN 
SNAPPED, STICK TO EVERY- 
THING IN ONE NAUSEATING 


AND WRAPPED AROUND 
GIVES THE MOST FUN FOR LASTING FLAVOR, THAT LONG- ) EVERY PIECE IS A SUNDAY 


A PENNY / ; LASTING lista COMIC SECTION / 
we a 


GUARANTEED $5,000.98 CATALOG VALUE 


We Guarantee Our Catalog Says So 
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Be the envy © 
your stamp club, 
you can have this 


= 


Tarust stamp in 
. the world for an 

additional 
* $1,000,000.98. 


a 7 OS'S 


TRIANGLE STAM 
Perfect. 45-45-00 zy, be 
HITLER HEAD «triangle stamp. T-SQUARE | 
Comes with . STAMP k 
Fine picture ault- square stamp and 
ahle for framing can be used toy « 3 rary a: 
for any ey dite gether on aly ’ ; tions. He the envy «>, 


dra(tt board. of your Youns 
ante otill arvana, a Communist 


arvungl 


your Bund club. 


YOU ALSO GET. hundreds uf thousands of other fascl- 


nating and unusual stamps from all over the fur- yon desoz-exsd = .0.9 STAMP 

sblugginer world — guarantced $5,000.98 Catalog Valuct Ir bet none oof your friends nave this 

Look it up right in our Catalog if you don’t beheve — es robpet_C.0:D. amber. ‘ oe ie 
. —_ — 

all for a lousy 25¢. Just think of the hours of fun you'll Tromp STAMP CO., Dept. Sanit. 

have poring through this giant collection — filling in 


‘ < 1 
hundreds of blank albums in your house — filling in 198 Perforation Drive. Philadelphia, Pa. 


Run peuithal 2he BS 
MIDGET STAMP 
ENCYCLOPEDIA 
© Smallest Encyclopedia 
in country 


Here's my 25¢. Shovel the stamps you de-§ 
¢ Sure is small hundreds of blank closets and attic spaces! B crited into a carton for me plus FREE fey 
es We're making this sensational offer — heh heh heh : ey alte rared “Midget stamp Byeyelones i. 1 
; | i i = Jus for FREE examination, Bargain Approvals 
e.Contelosn 4° Lie Re 900 19 our famous Hormel Averoxsls Absolutely FREE to lovk at all 1 want to look | 
two pages} | which we'll send you for free cramination. Heh heh lich! > 


at for Free. 


Frec! Heh heh heht No strings attached! Heh! Free! fvame ] 
} Heb heb heb beh heh! All we want is your soul, Just fll 

vul the coupon and sign your name in blood. Hurry! (Address i] 
Supply of these Bargain Packets is limited and besides i : \ 
we expect we're going to have to get out of town. ees ee 2 


© Profusely | 
illustrated | ‘ 
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the famous 


V4 PARDPELION % sHor 


@DEDFRYDER. \ 
‘/ COWBOY CARBINE: 


1S ON DISPLAY AT YOUR DEALERS NOW AND IS V 


7 


ANNOUNCING 
“3 DANDELION 
DEFENDER 


BOLT ACTION WITH BREECH 
AND MUZZLE COVER 


That s right! Ded Ryder just rode into your favorite hard- av 
ware, sporting-goods, and department store with some new 
DED RYDER COWBOY CARBINES. Dirty no-good bum! 
Imagine! His horse busted 7 showcases, to say nothing of | 
what he did to the floors! Anyhow, go see Dandelion’s famous 
Cowboy Carbine that holds 1,000 BBs. Just think how long } 
you can hold the cops at bay. Handsomely modeled fore-end. ; 
Realistic full-oval, pistol-grip molded stock and handsome y 
bayonet attachment. Be the envy and the terror of your / 
neighborhood. For help in nagging your parents to get 
you one for Christmas, ask dealer for FREE re- 

minder kit or send FREE coupon. 


No. M-1, Gew. 98 0, 7 
Only ee < 


NEW DANDELION CARBINE 


Own Dandelion s newest, most 

beautiful gun The first forced- 
feed, 50-shot lever-action Dandelion 
im 30 vears Bayonet attachment with 

novel saw-toothed blade 1s something to see 
in action This combination will make you the 
life of any party Drag Dad tc your dealers today 


NO SPILLING with 
ROLL TITE POUCH' 


SHOOTERS! 
TRY THIS 


NEW DANDELION FLINT-LOCK TRICK! 


Get this single action beauty Crude but 
effective This model uses an exceptionally 
large BB, 34 of an inch in diameter which can 
blow a hole as big as your tist through a human body 
Ask your dealer for a demonstration 


DANDELION 
GRAVITY-FED 
REPEATER 

Buy this husky 
Repeater. Note 

novel detachable stock 
which turns rifle into pistol 
you can hide in your shirt 
Packs a heavy wallup Ex 


cellent for stopping a SS REMINDS THEM TO 
charging man ry it on 
GET YOUA 


your dealer for a demon: 
stration 


ASK YOUR DEALER OR MAIL COUPON FOR 


REMINDER KIT 


This kit will outline an elaborate 
campatgn on how you can_ pester 
your Mom and Dad and make life 
unbearable for them until they get 
you that Dandelion Rifle that you 
want Just think! If you can per 
suade your Dad to get you any 
Dandelion Rifle, it will be compara: 
tively easy to talk him into getting 
another with the aid of your first 
hard-hitting Dandelion Rifle 


DANDELION BULLS EYE SHOT iS 


DANDELION 
FOR ChREIME> 


s 
oree thd 
for use in x DANDELION M 500. en, caren to me 4 
> Dep . 4 Reminder uw So e 
delion an. 
> Please F ush, Desworkin ng on the old man a 
= su’s | cans d 
1 ME « 
“y NA a 
e RIGHT HAND, please PUM 4 
* e 
> e 
APPROVED BY US OF COURSE e ¢ 
4 thumb ° ee eo 28 $8 
e 


3 BIG 15° 
SILVER CUF 
as I just did 
with YOUR 
WAME 
engraved 


MELVIN 
TENDON 


AFTER 


He Mailed Coupon 
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Mail Coupon in Time for FREE offer and PRIZES! 


Come on, Buddy, Quit being A BAG-of-BONES Weakling like Iwas ©. 


WTO func'sar YOU Can do ALL | did! 8} 
Ce) gained 25 Terrific LBS. of HANDSOME 


POWER PACKED MUSCLES all over! 
DO YOU KNOW neat STILL A SLOB! 


{ 
T won NEW STRENGTH tee WINNING at ol SPORTS! 
| WON NEW POPULARITY Fees oor ecuccess 
How did | do ALL This? My family is BEFORE 


RICH so | did it ALL with MONEY! gers 
ANYHOW, | get 


rock 5 PICTURE PACKED 
HE MAN COURSES 
Which YOU can NOW get FREE. 


but don't worry, boy 
we got 3 way to get that 
old loot outta you 


aeTOGR heh heh 
TOR EVEN IF 
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John i THE 
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can lift a 2700 Ib. EVEN IF THAT COUPON 
car. He can shoplift GETS LOST IN 
F too. He amazes his THE MAILS. 
1 learned U friends!” 
to run { 
Hohl COME ON, PAL, NOW YOU give me 
, speeding 10 PLEASANT MINUTES A DAY 
, bullet! IN YOUR OWN HOME like Jim did 
and I'll give YOU A NEW HE-MAN BODY 
for your OLD SKELETON FRAME : 
ao Mee 1 “Congratulations, ‘on 
M i H TY THl NO! | don't care how skinny or flab-{ sonnt at last you 
by you are. As long as you've got} mailed the coupon 
money! I'll make you OVER by thef,,2s EVERY MAN 
SAME method | turned myself fro be as big and strong 
-F ace Ail strongest of the re Fe tees 
strong will reveal to you the 
secret of using the word “SHAZAM”! one baplase : 


Develop YOUR 520 MUSCLES 
a < 4 Eliminate ALL 13 odor areas. 
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4 DINKY: your ARMS and CHEST Your BACK § 
VVALIPMR Ab tArem and SHOULDERS broadened. From 9 
Ty GtoNGE ET 5 head to heels you'll gain SIZE, # 
aad POWER, SPEED. For you see, we're 
Mt \; going to ship you a BEE- HIVE Each ®: 
“AMAZING a v CE a f bee- -sting guaranteed to swell you an INCH. 
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The Colgrate Commercial 


. . . Coldgrate with Guard-All 
forms an invisible shield .. . 
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Crushed to death by 
“A that invisible shield! 
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and our Fee NEWSLETTER 


www. weeklyworldnews.com 


Spray cans and magic markers are changing the face of America. Every day, new bits of irreverence MAD shudder to think what might happen if those Graffiti Rascals ever started attacking that holy 
are added to trains, buses, buildings, billboards and any other available public surface. We at of holies, the Corporate Signature. Here are some of the horrors (heh-heh!) that could occur with 
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Right now, the Burger King is 
unavoidable. He’s on TV, he’s in 


print ads, he’s on the internet— 
this is the most attention a creepy, 
plastic-faced weirdo has gotten 
since the last Michael Jackson 
trial. At this rate, we dread 
opening up the comics page for 
fear of finding... 
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a. AN EMBARRASSMENT OF RICHARDS DEPT. 
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DS Consitmer 
BelicvelvorNuts/ 


mks NVABER DUCE 


of Blickflicky, Wyoming, 
CLIPPED A DOZEN 


MONEY SAVING COUPONS 
OUT oF THE MEWSPAPER! 


UPON ARRIVING AT THE 
SUPERMARKET, SHE FOUND 
EVERY SINGLE ITEM instock 
INTHE PROPER SIZE ano was 
ABLE TO GET THEM ALL AT THE 
DISCOUNTED PRICES ! 


“A COLLEGE STUDENT - 


from Blossomballs, Ind ., 


og 2A, 
of Cuthbert City, NJ, 
p BOUGHT A 
i / CORDLESS PHONE 
ap, THAT PROVIDED & 
q STATIC-FREE, CRYSTAL 
CLEAR RECEPTION FROM 
EVERY ROOM 
IN HER HOME / 


BOUGHT A New COMPUTER 
~ J TO HELP WITH HIS SCHOOL WORK. 
oY AFTER UNPACKING IT, HE 

Ps f MIRACULOUSLY DISCOVERED 
TAT EVERY CABLE, MANUAL 
AnD CONNECTOR HE NEEDED was 
ACTUALLY INCLUDED IN THE BOX ! 


pance RIVERS 


of Mantrasuck, Nebraska, 
CALLED UP FoR CABLE TV 


Bite 
FLIPPERGAST 


of Cretinville, Texas, 


THORNUCKER , 
SAW AN AIRLINE ADVERTISEMENT 
FOR AN UNBELIEVABLY LOW $3 


mi SUPER-SAVER = CALLED THE 
FARE ! DEPARTMENT 


MOTOR VEHICLES 
AND GOT THROUGH 


Le 


—_ Te, Tee, Ns 


UPON CALLING THE AIRLINE, NOT ONLY 
WAS SHE ABLE TO PURCHASE THE 
TICKET FOR THE LOW PRICE, BUT SHE 
MANAGED TO GET THE EXACT DATE, 
TIME AND FLIGHT THAT SHE WANTED, 


NO STRINGS ATTACHED! 


AND THE COMPANY TOLD HIM THE EXACT 
DATE ANDO TIME OF INSTALLATION 
SO HE WOULDN'T BE STUCK AROUND 
THE HOUSE WAITING ALL DAy / 
EVEN MORE INCREDIBLE WAS THAT 
THE CABLE INSTALLERS 
ACTUALLY KEPT tHe APPOINTMENT ! 


EVEN MORE 
SURPRISING, 
THE CLERK HE 
SPOKE TO WAS 
WARM, COURTEQUS 
AND HELPFUL! 
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A AD WE’D LIKE TO SEE 


The Shill Gasoline Commercial 


es 
Here we are at the base of famous Mike’s Peak with two identical cars. a Here we see both cars climbing the 


Both cars are using the same measured amount of Shill Premium gas. The 
only difference is—car No. 2 has the mileage ingredient ‘‘Flatformate’’! 


twisting, dangerous Mike’s Peak Pike! 
' eo 


v4 


pares a nA” tS + — 8 a 
WRITER LOU SILVERSTONE ARTIST GEORGE WOODBRIDGE 


Wait! Car No. 1 is coming toa We'll put up this banner to mark the exact spot where 
stop! It has run out of gas! = i Car No. 1 stopped! And now, here comes Car No. 2... 


<i ; Bide? Pas 


Yes, folks! Car No. 2 with ‘‘Flatformate’’ goes right — 
past the spot where Car No. 1 ran out of gas... 
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| JUST PUT A GAS STATION 
ATTENDANT IN MY TANK! 


ARTIST BOB CLARKE he 
MAINLY BECAUSE | GOT SICK AND TIRED OF BEING EXPLOITED! 


First there was that Then came them ads Then there’s’ that And finally there’s 
1 idiotic Tiger on all for those Tiger paw 3 ridiculous’ broad 4 this stupid idea of 
them boxes of Sugar tires on  Pontiac’s lying all over the putting a Tiger in 


Frosted Flakes—used by GTO Tiger to sell you Tiger skin on TV for your car’s tank by using 


“TOR 
U.S.Royals par yn SS” 
ID ikxAS = 
WELL, THAT’S THE LAST STRAW! HONESTLY, I’M JUST FED UP WITH MADISON AVENUE’S PREOCCUPATION WITH TIGERS! 
NOW, MAYBE THEY’LL THINK TWICE BEFORE THEY COME OUT WITH ANOTHER ADVERTISING CAMPAIGN FEATURING ME! 
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“apr toweng Ss because it resale eyes had enough on all our 


U barre. We photographed i 
we're printing it exactly like Well, it was the best way 
this in millions of magazines we could think of 
all over the country. into our offices and 

a rein your ej o read we could take you for 


so 
to read by for lenses and 


rs that. We, being ait thes gece 


blurred pictures—eo you'll Optometrists 
strain your cyes on them, too! Better Vision Business Assee. 
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SWIPE FROM B TO ATO FOLD 


Advertising is all about story-telling. When a product has a compelling 
enough story, people are far more likely to buy it. However, when 
it’s taken too far, some groups suffer dire consequences. To see one 
that has consistently been exploited by this practice, fold in as shown. 
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| GUARANTEED | 
| RESULTS!// 


BRINE 


SHRIMP 


sIGNMENT 
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BONUS MATERIAL! 


Do TV commercials drive you through 
the wall? Here is some extra advice 
on how to deal with those maddening, 
money mooching corporate sponsors 
from MAD #81, September 1963. 


Al Jaffee’s directs us to one more place 
to get bombarded by profit-oriented, 
visual impositions with the Fold-in from 
MAD #297, September 1990. 


STEPPING AWAY FROM THE PITCH DEPT. 


When you watch television, and the ‘“‘Commercial-Break’” comes on, do you just sit there 
stupidly, listening to idiotic advertising claims? Did you ever stop to figure out that 
you waste 120-to 150 seconds every time that happens? Aren’t there more important things 
you could be doing in that time—like making a snack, or going to the “john”, or taking 
care of other neglected chores? Well, now that TV Commercial-Breaks are becoming longer 
and more frequent, your editors feel that it is imperative that we present to the public: 


THE MAD PLAN 


FOR BEATING 
TV COMMERCIAL-BREAKS 


Value of intense training is shown by 
expert. Sensing impending commercial- 
break, he assumes a “ready” position. 


Second stop is his Bedroom—where he 
answers three Homework questions, or 
studies one paragraph in 42 seconds. 


ARTIST: BOB CLARKE 


As opening shot of commercial flashes 
on TV screen, MAD expert blasts off 
on well-planned 120-second mission. 


Next stop is Kitchen—where he makes 
2 Baloney-and-Cheese sandwiches, and 
pours a glass of milk in 49 seconds. 


WRITER: AL JAFFEE 


MAD EXPERT DEMONSTRATES EFFECTIVE USE OF TV COMMERCIAL-BREAK TIME 


First stop is Bathroom—where expert 
performs chore he has practiced and 


perfected to last exactly 24 seconds. 


Last stop is back into TV seat—with 
food from Kitchen—in 5 seconds flat 
...just in time for resumed program. 


NEW MAD PRODUCTS FOR USE DURING TV COMMERCIAL-BREAKS cos 


People in top physical condition can get around much faster and accomplish a lot more than people who are older and slower. MAD 
plans to introduce special aids for these slower people to help them make the most of TV Commercial-Break time. These devices 
will also help the people in top physical shape by cutting down the accident rate during those moments of wild dashing around. 


THE CORNER GRAB-BAR 


New Way—with Corner Grab-Bar 


As Commercial-Break comes on, viewer 


Due to inertia, viewer loses precious Even sadder is when he loses balance, 
bolts from chair, heads for kitchen. 


Viewer again bolts from chair, heads 
time making wide turn rounding corner. hits wall, and misses rest of program. 


for that tricky, treacherous corner — 


ELECTRIC-EYE DOOR-OPENER 
New Way —with Electric-Eye Door-Opener 


is there—  Hurled safely in right direction, he 
and he can make tight, graceful turn, _also shaves 4 secs. off his best time. 


Old Way 


i 


As Commercial-Break comes on, viewer When he gets to door, he has to stop 
bolts from chair and heads for door. 


Ul 


Sometimes he forgets, and pushes door As commercial comes on, viewer jumps _ Broken light beam automatically opens And he passes through safely, saving 
and pull it open, losing 3% seconds. open, losing $20.00—for a new door. 


up, breaking electric eye light beam. door in plenty of time for viewer... time and money... and mainly, injury. 


MASTER CONTROL PANEL 
This is a somewhat elaborate and expensive item, but well worth it for those who want to save up to 50% more time. 
As Commercial Break comes on, viewer presses appropriate button. By the time he arrives at his destination, things 
are ready and waiting, eliminating much wasted effort. A custom-made hook-up can be designed for individual needs. 


THE WARNING BUZZER 


THE TELEPHONE CUT-OFF 


SURE-GRIP OVERSHOES 


PEN 
Attaches to TV set. Operates when it 
picks up extra-loud irritating volume 


Attaches to your telephone. When any These soft rubber soles fit over your 
call lasts longer than a Commercial- shoes and make it possible to execute 


of commercial, automatically shutting Break, just press the special button swift, safe, silent movements during 
off sound. 10 seconds before program which produces noisy interference on “commercial dash”. Highly recommended 


is about to resume, sets off warning the phone lines, giving you a perfect for large families that sound like a 
buzzer. Good for taking quickie naps. excuse to get off and back to TV set. thundering herd stampeding thru house. 


SPECIAL MAD TV GUIDE LISTS COMMERCIALS 


Tells exactly when commercials are scheduled, how long they will 
last, and suggests things that can be accomplished during each 


SPECIAL IN THIS ISSUE: 
Ten Wonderful New Games 
To Play During 
TV Commercial-Breaks 


COMMERCIAL Jf 
GUIDE 
JUNE 29—JULY 5 151 
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FA AND'DO SOMETH oan 


‘TOR 


1:59.00 


2:00.00 


2:00.10 


2:00.30 


2:15.00 


JULY 1 


MAD-DESIGNED HOME 
IS SPECIALLY ORIENTED TO 
TV COMMERCIAL-BREAKS 


The “MAD TV Home” is specially designed for people who 
want to make the best use of TV Commercial-Break time. 
Note that centrallylocated TV Room has doors leading 


Wash Dishes 
during CONGESTAID 


during FRITOS 


2:28.00 


QUAKER OATS (60 sec.) 

AJAX (60 sec.) 

HAMILTON DRYER (60 sec.) 

VAN HEUSEN SHIRT (60 sec.) 
ROTO-ROOTER SEWER (60 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 

“THE NURSES" PROMO (20 sec.) 
“DR. KILDARE" PROMO (20 sec.) 
“OPEN END" PROMO (20 sec.) 
“DICK CLARK" PROMO (530 sec.) 
“CHANNEL 11” PROMO (20 sec.) 
FELS NAPTHA (60 sec.) 

BORAX COLOR (60 sec.) 

DRISTAN (60 sec.) 

PALMOLIVE (60 sec.) 

“CHANNEL 11” PROMO (20 sec.) 
WORLD BOOK (60 sec.) 

FRITOS (60 sec.) 

SPRING CIGARETTES (60 sec.) 
LADY CLAIROL (60 sec.) 
“CHANNEL 11°” PROMO (20 sec.) 
CANNON TOWELS (60 sec.) 

NAVY RECRUITING (60 sec.) 
‘SARAN WRAP (60 sec.) 
CONGESTAID COLOR (60 sec.) 
ALKA SELTZER (60 sec.) 

“DICK CLARK” PROMO (530 sec.) 
ALPO DOG FOOD (60 sec.) 
“CHANNEL 11” PROMO (60 sec.) 
BOOK OF THE MONTH (60 sec.) 
NESTLE’S COFFEE (60 sec.) 
QUICK (60 sec.) 

ROTO-ROOTER (60 sec.) 

MURINE (60 sec.) 

SLEEPEEZ (60 sec.) 

BROMO SELTZER (60 sec.) 
FINK’S USED CARS (60 sec.) 
STATION BREAK (10 sec.) 
“CHANNEL 11” PROMO (20 sec.) 
HELENE CURTIS (60 sec.) 
BORDEN'S (60 sec.) 

‘SUNBEAM (60 sec.) 

“DICK CLARK” PROMO (530 sec.) 
ROTO-ROOTER (60 sec.) 


2:39.00 


2:30.00 


2:30.10 


2:35.00 


Booed suoonssoswsoens§eeehoss 


“THE 
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TV COMMERCIAL GUIDE 


BEST BET FOR GETTING THINGS DONE 


RONZONI (60 sec.) 

BUFFERIN (60 sec.) 
MANISCHEWITZ WINE (60 sec.) 
PLAYTEX BRA (60 sec.) 
KLEENEX (60 sec.) 

GOODYEAR TIRES (60 sec.) 
RITZ CRACKERS (60 sec.) 
MELVIN'S BOOKIE JOINT (60 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 
STATION BREAK (10 sec.) 

“ED SULLIVAN" PROMO (20 sec.) 
“CAR 54" PROMO (20 sec.) 
“OPEN END” PROMO (20 sec.) 
“CHANNEL 11°” PROMO (20 sec.) 
STATION BREAK (10 sec.) 
MINUTE RICE (60 sec.) 

UNCLE BEN’S RICE (60 sec.) 
CAROLINA RICE (60 sec.) 

DICK CLARK'S RICE (60 sec.) 
ROTO-ROOTER (60 sec.) 

FORD MOTOR CO. (60 sec.) 
CHRYSLER CARS (60 sec.) 

MACK TRUCKS (60 sec.) 

“DICK CLARK” PROMO (530 sec.) 
FINK'S RICE (60 sec.) 


TONIGHT SHOW" 


JAM-PACKED WITH COMMERCIALS 


24 120-Sec. Breaks This Evening! 
Plenty of time to do the million- and-one things 
you've been putting off—and still see a great show!! 


commercial 
(60 sec.) 


commercial 
(60 sec.) 


NX 


to every other room in house. This design makes it as 
easy to dash into the kitchen for a quick “snack” as it 
is to rush pell-mell into the bedroom to make up a bed. 


Put Clothes In Dryer 
during MINUTE RICE 
commercial (60 sec.) 


Wash Windows 
during RONZONI, 
KLEENEX, STATION 
BREAK, “ED SULLIVAN’ 
PROMO., & MINUTE RICE! 
commercials (210 sec.) 


GARAGE 


KITCHEN 


\ during “DICK 
| | CLARK” PROMO. 
0 


LIVING 
ROOM 


Sew Button on Shirt | 
during NESTLES COFFEE 
and SLEEPEZE commercials, 
(120 sec.) | 


during FORD |= 
‘commercial 
(20 sec.) 


Wax Table 


during QUICK, 

BROMO SELTZER 

commercials 
120 


Vacuum House 
| during QUAKER OATS, 
STATION BREAK, “THE 
NURSES” PROMO., FELS 
hd NAPTHA commercials 
(210 sec.) 


BEDROOM | 


BATH 


POPULAR OLD GAMES RE-DESIGNED TO FIT TV COMMERCIAL-BREAK TIME SCHEDULES 


Many people have nothing in particular to do during TV Commercial-Breaks, but that’s no reason to abandon them to the sickening fate of having to watch the disgusting things. Besides, TV itself has already cut down sharply 
on the amount of time people used to spend playing games. Although full-size games would be interrupted too often, these old favorites have been re-designed by MAD so that anentire game can be completed during a Commercial-Break. 


Checkers 


DOUBLE 
WORD 
SCORE 


TRIPLE | 
WOR 
SCOR 


Scrabble 


0. . 


TRAPLE 
LETTER, 
SCORE 


DOUBLE 
TER 
ORE. 


Monopoly 


9-Card Deck. Cross-Word Puzzle 


12-Pocket, 3-Ball Pool Table 


a 
ACROSS sid | ole 
1. Worn on foot |= | i 
5. Toward ap oO Se 
7. Bth letter of _-k 
alphabet rs Al 
a.tothletter of |O Baza? * |” 
alphabet fie = 
9. Man’s name PIA|S Ss 
11. Go by : 
3, 15th letter 0: 
pom Ne 
. 4, Long, slimy fishes 


2, How to tell 


horse to stop, 9 Conjunetion 


HERE WE GO WITH ANOTHER RIDICULOUS 


Just when you think the movie industry _—— - 
has shown every revolting possibility on the . ie 

screen, the diabolical fiends seem to come io 4 i 
up with a new outrage! To find out what tua “ ~\ 


their latest bit of vile work is, simply 
fold in page as shown in diagram on right. 


Ab FOLD THIS SECTION OVER LEFT “4B FOLD BACK SO “A” MEETS “B” 


x, / SkLiCckKe: = 


a 4g . j 
LAY 
er Ko = 
| 
| 


. % ’ < 
re . fs | - ae 
| | ie "ad 2. y. a, f 
‘ ‘is (6 * x d br / 
E j Gap’ , ye  N\BY * 


COMPLAINTS ARE MOUNTING AGAINST FILMMAKERS WHO SHOW MER- 
CILESS VILLAINS, VULGAR SEX, AND SICK TWISTED MORALS 

IN THEIR FILMS. NEW LAWS MAY SOON PUT THEM IN ROUGH WATERS. 

A> <B 


HERE WE GO WITH aNOTHER RIDICULOUS 


Y 

a 
Just when you think the movie industry ~~ 
has shown every revolting possibility on the 2 
Screen, the diabolical fiends seem to come Epo, SS 
UP with a new outrage! To find out what a V/ 


their latest bit of vile work is, simply 
fold in Page as shown in diagram on right. 


“4B FOLD BACK SO “A” MEETS “B" 


a FOLD THIS SECTION OVER LEFT 


Wie 


I MEO) YA 5 a NAS Vion ss 

COMPLAINTS ARE Mone eee A CtMAKERS WHO SHOW MER. 
CILESS VILLAING. Ws MAY SOON barre TWISTED MoRaLs 

IN THEIR FILMS. NEW | THEM IN ROUGH WaTERS. 


A> <B 


ee 


A> 


HERE 


'VE GO Wty quoTHER pipicULOUS 


St w : 
as oa you think the movie ind oe 
SCreen ery revolting possi jity ae 
UP with labolicay fiends $ oO sai 
their lat Ww Outrage! To fi out : 
fol in est bit Of vile work is, nee 
© as shown in diagra™ on right. 

OLD THIS SECTION OVER LEFT 4B 
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FOLD BACK SO “A” MEETS “B" 


<B 


ANS] 
ING AG MLM 
HOUT ae SEX, yy MAKERS 
s ARE yul $0 Sigy o> Who 
com PLe MLL yn nat NUT rye Wise HON WER- 


TIS 
da FILMS: ye en are Mags EW I baygl ORALS 
IN THEI 


FOLD BACK SO “A” MEETS “B™ 


H WATERS. 


FOLD PAGE OVER LIKE THIS! 


“4B FOLD BACK SO “A” MEETS “B” 


ri i 


il nt 
fs fs is ch itty “iy 
OMe (git ay Ney MER: 
sf! Hy Hight 
cult ys. VALS 


| It 
IN THE! WATERS. 
AP <4B 


FOLD PAGE OVER LIKE THIS! 


FOLD BACK SO “A” MEETS “B" 


<B 


TODAY? 


FOLD PAGE OVER LIKE THIS! 


AP<B FOLD BACK SO “A” MEETS “B” 


COMMER- 
CIALS 
IN THEATERS. 
AP<4B 


